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FUTURE BUILDING IN CALGARY STILL GOING STRONG
BUILDING THE FUTURE

CHUCK CHIANG, CALGARY HERALD
PUBLISHED: SATURDAY, SEPTEMBER 2?’, 2008
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There are two components of the economy that are
prompting “unbridled confidence” in  Calgary’s
econamic haalth: residential real estate and natural gas
prices.

On September 15, Calgary Economic Development vice
president and chief economlst Adam Legge presented
his economic outlook at the Hyatt Regency and while
the worldwide economy will slow in 2009, the cutlook
for Calgary Is simply a re-correction from the
unprecedented growth the city has seen over the last

three years.

According to Legge, during 2005 and 2006, the local
aconarmy was “crulsing at highway speed!” Now In 2008,
and in 2009, the economy is slowing. The city has come
back to the normal and sustainable economy that is
fundamentally strong yet feels a lot slower than It was a
mere 24 months ago.

To residents of Calgary, there are a few signs that could
be perceived as worrisome, including slower job
growth, retreating housing prices, slowing retail sales,
economic woes In central Canada, US. and global
economic slowdown, stock market volatility and lower
oll and gas prices.

Despite being slower, Calgary’s economy s still one that
exhibits tight conditions in two key areas: labour and
commercial real estate,

Calgary s essentlally at the wall for labour. The
participation rate is the highest in the nation at 77% as
of August 2008; the employment rate is the highest in
the nation at 74.3%; and the unemployment rate is 3.6%.

While not as tight as It was 24 months ago, Calgary’s
commercial real estate market is still very tight and
nowhere near balanced or equilibrium levels.

There are a number of projects being completed aver
the next few years that should bring, particularly the
office market, Into a more balanced position.

Therefare, despite a slower economy, markets for

people and for commercial real estate are still
competitive,
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tstate Board [CREE®), In a news release iss :
Calvin Lindberg said, "We must remember th.:. .sI mar Iw:E o :hrl::uglh cycles and remember that the national

nousing market is actually made up of different communities. Real estate markets are local and every community,
3, is .:||‘h:rer|t in terms of trends and pricing’ * Jack o lanterns originated in Ireland where
people placed candles in hollowed-out turnips

CREB® President Ed Jensen concurred with Lindberg, saving, “We can see these cyclical affects in our own local to keep away spirits and ghosts on the Samhain

Calgary market. Some communities in our city are stabilizing, while others are in the midst of a market shift” holiday. Who knew?

Single family Calgary metro new listings added for the month of September totaled 1, a decrease of 15,3 per cent * Pumpkins also come in white, blue and green.
from Septermber 2007, when new listing added totaled 3,106 and an increase of 15.9 per cent from last month, when Great for unique monster carvings!

new listings coming to the market were 2,270 * Halloween was brought to North America by
immigrants from Europe who would celebrate the

harvest around a bonfire, share ghost stories,
sing, dance and tell fortunes.

Calgary metro condominium new listings added in September 2008 were 1,186, showing a decrease of 9.8 per cent
fram the 1,315 new condominium listings added in September 2007 and a |1| cregse of 125 per cent from last

month's condominium listings of 1,054, .
Eablietsh: ol : 9 * Tootsie Rolls were the first wrapped penny

Single family Calgary metro sales for the month of September came in at 1,152, showing an increase of 8.3 per cent candy in America.
from the 1,064 sales in September 2007 and showing a decrease of 1.5 per cent from last month's sales of 1,170 * The ancient Celts thought that spirits and ghosts
Condominium sales for the month of September were 465, a decrease of 3.7 per cent from the yndominium roamed the countryside on Halloween night. They
began wearing masks and costumes to avoid

sales recorded in September 2007 and showing a decrease of 6.1 per cent from August 2008 when 4595
being recognized as human.

condominiums changed hands.

* Halloween candy sales average about 2 billion

TOTAL MLS® . "
::...:.r. September 2008 dollars annually in the United States.

R i thet o - 500,000 * Chocolate candy bars top the list as the most
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poepular candy for trick-or-treaters with Snickers
being #1! Hint, hint!

+ 450,000

© 400,000 * Halloween is the 2nd most commercially
successful holiday, with Christrnas being the first.
* Bobbing for apples is thought to have originated

+ 380,000

[ W00 from the roman harvest festival that honors

. : Pamona, the goddess of fruit trees.

* Black cats were once believed to be witch's
e Bigien familiars who protected their powers.

| 180,000 * Worldwide, bats are vital natural enemies of
night-flying insects.

[ #1000 ¥ The Ouija Board ended up outselling the game

| 350000 of Monopoly in its first full year at Salermn. Over two
miillion copies of the Ouija Board were shipped.
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